
SOLUTION
Educate consumers to increase awareness and highlight 
market di� erentiators:

• The di� erence – an academic medical center

• Research and education leads to better patient care

• UAMS’s role in taking care of and improving the health 
of Arkansans

“We AR” campaign visuals:

• “We AR” begins every phrase in the TV ads and is the 
intro to each headline in print, outdoor, and digital 

• The visual “AR” is a replacement for the word “are” and 
developed to visually remind people that UAMS is here 
to improve the health across the entire state (AR)

• New tagline – “For a Better State of Health” 

• Encapsulates our mission for both Arkansas and 
our patients

• Black-and-white imagery 

• Enhances the strength of each message

• Provides a background to the red “AR”

• Di� erentiates UAMS visually in the marketplace 

• Integrated brand awareness campaign

• TV, radio, outdoor, print, mobile, social, and digital 

• Logos – redesigned to be cohesive and represent 
one brand

RESULTS

TAKEAWAYS
• Low-cost ads in social media are very e� ective
• High-touch marketing was successful to increase brand awareness 
• Importance of updating and enforcing brand guidelines
• After educating the public as to the importance of an academic medical center, the next 

phase is adding the voice of the patient by using patient testimonials in brand advertising

Employees became 
brand ambassadors: 
“This is the best 
branding campaign 
we’ve ever had at UAMS.”

BUSINESS CHALLENGE
After conducting brand research, UAMS discovered consumers had a mixed understanding of the 
type of care provided and how UAMS bene� ts Arkansas. Like many AMCs, UAMS was known for 
being high-tech and not high-touch, so a new advertising campaign was created to provide a clear 
understanding of UAMS.

University of Arkansas for Medical Sciences 

• 373 beds  
• 63 bassinets
• Arkansas’ only academic health sciences university
• 1 hospital with regional clinics and educational centers throughout the state
• More than 10,000 employees
• 3,021 students 
• 794 residents

UAMS’s total 
awareness 
increased by 25%
from the baseline 
in 2014 

25%

73% UAMS’s total 
unaided awareness 

increased by 73% 
from the baseline 

in 2014
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partnering withwe

patients and families

At UAMS, we understand the importance of family. We work side by side with patients and their loved ones in a team 

approach to ensure the best care for each individual patient. Our expert physicians — some of the best and brightest in 

the state — explain every detail and listen to you when creating your unique care plan. When health care is personal — 

as well as personalized — we all experience a better state of health.

UAMShealth.com

Kent McKelvey, M.D.

Becky and Hollis Carter
UAMS patient with her father

Abbreviation for the 
state of Arkansas

Black and white 
images to 

stand out in 
the market

Patient- 
centered 

messaging to 
commuicate 

high touch

We AR begins every 
phrase on TV and 

every ad

UAMS improves the 
health of Arkansans

Tagline illustrates the 
mission for Arkansas 

and our patients

LOGOS BEFORE LOGOS AFTER

At UAMS, we understand the importance of family. We work side by side with patients and their loved ones in a team 

approach to ensure the best care for each individual patient. Our expert physicians — some of the best and brightest in 

the state — explain every detail and listen to you when creating your unique care plan. When health care is personal — 

as well as personalized — we all experience a better state of health.


